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Mission Statement

The mission of Dress for Success’ is to promote
the economic independence of disadvantaged
women by providing professional attire, a
network of support and the career development
tools to help women thrive in work and in life.
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How to Use This Guide

This guide contains everything you need to spread the Dress for Success
mission and goals.

Our brand is the face we put on all of our communications, a unique look by
which we can be immediately recognized. Over time, we become a welcome
and trusted friend to those we are trying to reach.

We accomplish this by being consistent in the way we present our logos,

fonts and colors, always speaking with the same tone of voice. We've found,
through experience, that if you utilize the Dress for Success look in everything
that you do, your audience will connect with you as a strong and professional
international organization.

Use this guide as your rule book. Consult it any time you need to craft any

kind of marketing material: letters, ads, brochures, e-mails — anything that
communicates about Dress for Success, both within the organization and to our
partners, donors, clients and the public at large.

With your insight, support and diligent attention, the Dress for Success

brand becomes stronger. Managing an effective brand means never having to
compromise on quality. It's the same approach we take with all of our programs
— changing lives with our consistent and powerful message of empowerment
for women everywhere.
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BRANDING
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DRESSFORSUCCESS®
Going Places. Going Strong.

Primary Logo

Above is the primary logo for Dress for Success. Whatever logo file you are using,  Our logo is our strongest
compare it to the above to be sure you're using the most recent and correct version.  communications tool.

Use only the logo files provided by Dress For Success Worldwide. Do not attempt to  Please use it correctly
re-create the logo in any way. and consistently.

J
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Logo Colors (All Logos)

The Dress for Success logo colors should never be altered. These tables
are provided should you or your creative vendors need to create materials

to match the logo colors.

Color Notes

These color calibrations are unique to this artwork and are not based on Adobe, Pantone or other palette conversion tools. Use only the colors specified.

For general use against a light-colored background. COLOR

DRESSFORSUCCESS®
Going Places. Going Strong.

PANTONE PRINTING

PROCESS PRINTING

MS OFFICE / WEB

Pantone 704
(Coated or Uncoated)

CMYK:
30C 100M 100Y 15K

RGB: 170/ 34/ 34
Hex: #AA2222

Process Black

CMYK: 100K

RGB:0/0/0
Hex: #000000

RGB stands for the amounts of red, green and blue that make up a particular color. In @ Word document, you can use the specifications above to create
an exact color by selecting “Font” from the “Format” menu and then choosing “More Colors” in the “Font Color” drop-down box. **Not all versions of

Microsoft Word allow you to specify the RGB amounts.

For use when printing restraints require a COLOR
black-and-white logo.

DRESSFORSUCCESS®
Going Places. Going Strong.

For use when the logo must appear against COLOR
a dark photo or solid color.

DRESS FORSUCCESS®
Going Places. Going Strong.

PANTONE PRINTING

PROCESS PRINTING

MS OFFICE / WEB

Process Black CMYK: 100K RGB:0/0/0
(Coated or Uncoated) Hex: #000000
Pantone 430 CMYK: 60K RGB: 102 / 102 / 102

Hex: #666666

PANTONE PRINTING

PROCESS PRINTING

MS OFFICE / WEB

Process Black CMYK: 100K RGB:0/0/0
(Coated or Uncoated) Hex: #000000
Pantone 430 CMYK: 20K RGB: 204 / 204 / 204

Hex: #CCCCCC

J

Dress for Success Design Guidelines v1.0 7



Logo Colors (All Logos), cont.

How Often to Use the Dress for Success Logo:

The Dress for Success logo must appear at least once on each communication
that you produce. Contact information should be extensive — complete mailing
address, telephone number, fax number and general e-mail address. You want to
make it as easy as possible for people to get in touch with you! Use the following
table as a general guide:

COMMUNICATION LOGO PLACEMENT CONTACT PLACEMENT
Brochure Front and back covers Back cover

Flyer Once per flyer, top or bottom Bottom of flyer
PowerPoint Title slide, slide footer, notes pages Title and closing slide
MS Word document First and last pages Last page

Web page (Web artwork managed by Worldwide) Donations page
Invitation Once per piece (invitation, reply card, (As needed)

reply envelope, etc.)

By placing the logo in a prescribed way across all materials, you build consistency across all communications.

Surrounding Art
It is best to separate the logo art from surrounding art in order for the logo, tagline and contact information to be clearly seen.

When placing the Dress for Success logo on the page, the logo-related art must be separated from surrounding art by a space equal to
the height of the oval artwork.

Logos in Body Text
The Dress for Success logo should never be inserted into body text, re-created or used in colors other than the ones shown on the
previous page.

- /
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X = the height of all type in the logo

SSFORSUCCESS®
Places. Going Strong. | i

Primary Logo Clear Space

For maximum clarity and readability, the logo requires a certain amount of clear Keep clear space around

space on all sides from surrounding type and other logos or graphic elements. That any logo so it can be

clear space is equal to the height of all the type in the logo, as shown above. quickly and easily
recognized.

Dress for Success Design Guidelines v1.0 9



@ DRESSFORSUCCESS®
Actual size Going Places. Going Strong. ———— 1+———— No less than 6 points

Minimum Size of Logo

Always insure that the Dress for Success logo is displayed at a size where the
tagline is no less than 6 points. At less than 6 points, the tagline is illegible.
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A

- the power walk

Secondary Logos

Alongside the primary Dress for Success logo are a number of Instead, borrow from the style, typeface and color of the Dress for Success
event- and program-specific logos that represent our mission and logo to create a unique and fun piece of artwork. The art should feel like
what we do just as much as our primary logo does. So, use of these the Dress for Success logo and be at home within the brand.

secondary logos should respect the Dress for Success logo and

coordinate with it in the spirit of the Dress for Success brand. In short, have fun creating an event logo — but respect the Dress for

Success logo.
If you don't see a logo above that meets your specific needs, you will
need to develop event graphics and titles that are fun, and that attract For more information on the Professional Women’s Group and Power Walk
attention and create interest. logos, refer to page 21.

Dress for Success is represented in an event graphic by the typeface only.
The Dress for Success oval should not be modified for event graphics.

J
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How to Use the
Name and Logo

Like our logo, tagline, colors and fonts, the
Dress for Success name is an integral part of
our brand. Writing the name the same way,
each and every time it is used, is an essential
component of a cohesive and consistent
image. Not using the name correctly — as

a result, not linking it to the international
organization of which you are a member —
will only weaken your efforts to strengthen
your brand locally.

All affiliates are required to adhere to the
following guidelines regarding the use of the
Dress for Success and affiliate names:

e "Dress for Success” must always appear with
a capital "D,” lowercase “f” and capital “S.”
WRONG:

Dress For Success.

e When referring to your affiliate, the entire
official name must be used. You cannot
simply call your affiliate “Dress for Success.”
It is “Dress for Success Atlanta” or “Dress for
Success Northwest Minnesota,” for example.

Do not use “"DFS” externally unless the full
name does not fit. When space constraints
— on Web sites, postcards, event invitations,
brochures and so on — preclude you from
using your full affiliate name, you can use
“DFS.” However, you must write out the rest
of the name. "DFS Worldwide” would be
acceptable in such instances, but "DFSW" or
“DSW"” would not.

No commas, colons, hyphens, etc.,
should appear between “Success” and the
affiliate name. This rule applies even to
abbreviations.

WRONG:

Dress for Success — Worldwide

Dress for Success: Worldwide

Dress For Success-NY

Dress For Success: NY

You must use the name that was approved
by Worldwide when you were incorporated
as an affiliate. If your name does not
include a geographic specification (“Greater,”
“Southeast” or "County”), then do not use
it in communications. If you want to legally
modify the affiliate name, you must first
contact Worldwide to discuss the reasons
behind the decision. Remember, changing
your identity can affect your brand and
therefore must be considered carefully.

e The registered trademark symbol, ®,
should always be in superscript. “"Dress for
Success®” is correct; “Dress for Success®”
is not. In addition, the ® should only be
written once per document — the first time
that you write the name.

All collateral materials (stationery,
brochures, etc.) should include the e-mail
address provided by Worldwide. Using your
default address separates you from the
brand and deprives you of the professional
image denoted by the “.org” extension.

Affiliates should use one font, Verdana, on
all materials. Verdana complements our logo
and tagline, and is available on all computers
no matter what word processing system you
are using.

Each e-mail address should be set up so that
it looks as though the message is coming
from “Dress for Success Affiliate Name” or, if
there are space issues, "DFS Affiliate Name.”
Avoid having it appear as though the email is
coming from an individual.

Dress for Success Worldwide can be referred
to as “Worldwide” or “Dress for Success.”
WRONG:

International

National

Headquarters
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How NOT to Use the Logo

One of the many ways to demonstrate our professionalism and commitment to the  Follow these rules, and our logo
brand is to write our name the same way, every time we use it. Just as we want will always look its best.

our name to be written simply and accurately in every instance, we want our logo

to look the same every time it appears.

Treat secondary logos as if they were primary when promoting your specific event
or program, and use these guidelines.

Here are some basic guidelines for consistent use of our logo:

@ ?,,,!::,.Z,sefggﬂfsf,xg,cc"s@ Do not stretch, distort or change the scale ratio of the logo to fit the width of the page.
@ R O RauccEss: Do not recolor the logo. The logo may only appear in black/red, black/gray or white.
Dress For Success Do not retype the Dress for Success name or otherwise alter the logo artwork (even if the font does not

Going Places. Going Strong.

match the rest of the document).

@ ';“’W’{j,"i”“‘“ Do not create a new tagline — use only the official tagline and artwork.
Sg Make sure the logo is clearly legible against dark or photographic backgrounds.

EARS A Use the logo elements as presented. Do not edit the logo file or move elements independently of each other.

You MAY use the oval artwork (the “bug”) as stand-alone decorative artwork or as art for a repeat pattern.
This does not replace the official use of the logo but is an added element available for decorative purposes.

Note in the sample on the left how the swirl artwork is used as decoration, yet the logo is also used intact.

Color Notes
The color calibrations below are unique to this artwork and are not based on Adobe, Pantone or other palette conversion tools. Use only the colors specified.

o J
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Logo Placement
and Formats

The Dress for Success logo and tagline is
the official signature for the organization
and represents our endorsement or
sponsorship of the content to which it

is attached. Therefore we ask that you
respect its placement and use, as if the
Dress for Success signature were your own.

The size of the logo is equally important and
truly affects the look of the logo. When inserting
a logo into a document, use ONLY a JPEG

version. Doing so will ensure that the logo is

the appropriate size. To check that the image
is correct, right-click on the logo and choose
“Format Picture” from the menu. Under the
“Size"” tab, verify that the “Lock Aspect Ratio”
box is selected. If it is not, the image may
become distorted or stretched.

The logo will appear much larger when you
insert the EPS version of the logo into a
document. To change the size of the image,
right-click on the logo and choose “Format
Picture” from the menu. Go to the “Size” tab
and enter “.5” in the “Height” field. As long
as the “Lock Aspect Ratio” box is selected,
you will not need to change the width as well.
However, double-check to ensure that the
width is 2.63".

Logo Artwork — File Types

Supplying quality artwork to a production
vendor is imperative for quality reproduction.
Before sending a logo file to a designer or
printer, check with them to see what type they
would like to have. Most printers will require a
high-resolution logo file, which is NOT the logo
file used on a Web site or in most MS Office
media. Because the Dress for Success logos
contain small type, it is important to send the
appropriate logo file type to get the crispest,
best-looking results.

TYPE OF REPRODUCTION

PREFERRED FILE TYPE WHY?

Printing EPS*
(Professional offset printing)

Offset printing requires artwork at a resolution of 300 DPI (or
higher) when used at actual (100%) size. Color may be CMYK
(4-Color Process), Grayscale (Black and White) or Pantone.
(When in doubt on file type, send an EPS file.)

Printing EPS* JPEG
(Digital printing, Xerox, etc.)

Digital printing requires artwork at 200-300 DPI at actual (100%)
size. If the logo is scaled larger, you may also stretch the resolution
and the logo will appear fuzzy in your final prints. TIF and JPEG
files can be used in MS Office programs. EPS is not recommended
for MS Office use but can be used in other graphic programs.

Premiums EPS*
(Tote bags, mugs, signage, etc.)

EPS artwork is “vector” artwork, which can be scaled to any size
(even to the size of a truck) without losing resolution or appearing
fuzzy. Only high-end graphics programs accept EPS format. It is
not recommended for use in MS Office applications.

Web applications JPEG, EPS*

JPEG artwork is the default format for HTML Web applications. EPS
may be preferred if the project requires Flash or may be requested
by the Web designer.

*EPS format is primarily used by designers and printers and can only be opened through high-end graphics programs. If in doubt as to which format to supply to your creative
vendors, send an EPS file, as it is the most versatile format. Photoshop files saved as EPS files are not vector art.
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Index of Logo Variations
and Files

The Dress for Success logo is available in

the following formats from Worldwide.

Please contact Worldwide to obtain your logo
variation, if you do not already have them.
The Worldwide logo can only be used by
Dress for Success Worldwide. Affiliates should
only use their own logo (tagline or no tagline).

Dress for Success Worldwide Logo / No Tagline

= EPS*: Offset Print & Premium
@ DRESS FOR INECRSS JPEG: MS Office & Web

Dress for Success Affiliates Logo / No Tagline & Tagline

» EPS*: Offset Print & Premium
g DRERS PRk SSRCEaD JPEG: MS Office & Web

DRESSFORSUCCESS® EPS*: Pantone / Offset Print & Premium
@ ATLANTA JPEG: RGB (300 DPI) / MS Office & Web

Dress for Success Worldwide Logo / Tagline

DRESS FORSUCCESS® EPS*: Offset_Print&Premium
Going Places. Going Strong. JPEG: MS Office & Web

DRESSFORSUCCESS® EPS*: Pantone / Offset Print & Premium
ATLANTA JPEG: RGB (300 DPI) / MS Office & Web

MS Office
Going Places. Going Strong.

EPS*: Offset Print & Premium

DRESSFORSUCCESS®  3peG: MS Office & Web
Going Places. Going Strong.

*EPS format is primarily used by designers and printers and can only be opened through high-end graphics programs. If in doubt as to which format to supply to your creative vendors,

send an EPS file, as it is the most versatile format.
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Sponsorships /
Premiums

Keys to Successful Brand Building
The key to building a successful and memorable
brand is to use our Worldwide mark, i.e.,
name and logo, as consistently as possible.
In order to maximize the value of the Dress
for Success mark, it should never be re-created L3
or modified without the consent of Worldwide. s
Changing the artwork, type or colors in the ]

Dress for Success logo separates it from the

overall look of the organization and weakens

the brand.

Sponsorship — Placement Counts

Free placement is a wonderful thing — it helps build our brand with little or no monetary cost to the organization. Be sure to put your best foot
forward and provide quality artwork to your sponsor, following the usage and placement rules for the Dress for Success elements as if you were
creating the piece yourself. Be sure that your rules are accessible to the sponsoring organization; the people who put together materials will
appreciate a clear set of rules and professionally prepared logo materials to use and follow.

Third-Party Usage — Review and Consent

When distributing the Dress for Success logo for use on third-party materials, be sure to make the rules and artwork available to everyone
involved in the project. You also must request a copy of the materials before they are finalized or distributed and approve them as if you
created them yourself. Above all, make sure the communications reflect the spirit of Dress for Success and uphold our brand.

Premiums — Quality Counts

Quality counts in everything we do. When reviewing ideas for premiums (mugs, tees, bags, etc.), keep the ideas focused on the Dress for Success
mission and choose items that support professionalism, renewed spirit, quality and other traits that lie at the core of what we do. A Frisbee may
be fun, but a quality business accessory will go much further toward reinforcing your mission in the minds of sponsors and donors. Affiliates must
obtain approval from Worldwide before producing any premiums or other merchandise.
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E-mail
Signatures

Any time you send an e-mail on behalf of the
organization, you must include a signature at
the bottom. It consists of your name, title,
entire affiliate name, address, phone and
fax numbers, e-mail, Website, hours of
operation and affiliate vision statement

(if applicable) or Dress for Success mission
statement. You might also choose to use a
tag on your e-mail signature to promote
upcoming events or campaigns for your affiliate.

Example:

Name

Program Director

Dress for Success Affiliate Name

Street Address, Floor/Suite

City, State/Province Zip/Postal Code
Phone:

Fax:

affiliate@dressforsuccess.org
www.dressforsuccess.org/affiliatename
Hours of operation: Monday-Thursday, 9-3
Affiliate vision statement or Dress for Success
mission statement
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Hex: #AA2222

Primary Colors

Themajority of Dress for Success materials will printintwo colors: Dress For Success red
(our signature logo color) and black. The Dress for Success red should always be
used full-strength — never as a tint value.

Primary Color: Dress For Success Primary Color: Black

Red Pantone: Black

Pantone: 704 CMYK: 0C/ OM / 0Y / 100K
CMYK: 30C/ 100M / 100Y / 15K RGB: 0/0/0

RGB: 170/ 34/ 34 Hex: #000000

These colors apply to everything
we produce: logos, ads, letterhead

and more.

J
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Bright Red

Pantone: 179

CMYK: 0C / 80M / 100Y / OK
RGB: 255 /85/ 51

Hex: #FF5533

Blue Gray 1

Pantone: 445

CMYK: 70C / 55M / 55Y / 30K
RGB: 75/ 85/ 87

Hex: #4B5557

Sand

Pantone: 465

CMYK: C20 / M25 / Y50 / KO
RGB: 206/ 183 / 139

Hex: CEB78B

Blue Gray 2

Pantone: 443

CMYK: 20C / 3M / 13Y / 25K
RGB: 160/ 178 / 176

Hex: #A0B2B0

Tan

Pantone: 452

CMYK: C30 / M25 /Y50 / KO
RGB: 184 /177 / 139

Hex: B8B18B

Green Gray

Pantone: 5777

CMYK: 40C/ 25M / 65Y / OK
RGB: 163/ 169/ 117

Hex: #A3A975

Secondary Colors

Secondary colors may be added if your budget permits, or may be added to give more Only use these colors on special
color depth to digital or PowerPoint presentations. Make sure that the secondary colors occasions, so they don't water
do not take precedence over the Dress for Success red or otherwise skew the overall down the brand.

color impression. These colors may be used full-strength or in tints of the color.

N /)
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Using Color

The color palette is an approved
array of colors for use in a brand

The expanded Dress for Success color palette
is a core group of colors designed to work in
harmony with each other, appeal to a wide
audience and create an overall professional feel.

The core color is the Dress for Success logo
red, which is intended for use as the primary
color across all materials and should define
the communication as a Dress for Success
piece, create emphasis where needed and be
used in a bold (not tinted back) manner.

The supporting colors, a mix of subtle tans,
grays and other accents, are intended to help
create color depth and complexity without
competing with the Dress for Success red

for dominance. And affiliates should only use
secondary logos or colors that are part of the
approved palette.

The Professional Women’s Group (PWG)

has separate brand guidelines (logo, colors,
messages, etc.) that connect to the overall
Dress for Success brand guidelines. The PWG
brand guidelines are available on the intranet.

The Power Walk for Dress for Success also

has a separate style guide that is available for
affiliates with registered walks. The logo utilizes
a font and graphical “look” that connects to
the overall Dress for Success brand guidelines,
although the colors are not in the corporate
palette. There could be exceptions to the
corporate color rules for certain programs/
events, and affiliates should contact Worldwide
if they think there should be an exception.

Using white as a color

An important, and often overlooked, “color”

in color palettes is white. Be sure to use the
white of the paper you're printing on, the
screen you're projecting onto and/or the white
background of a Web page as balance for
your colors. Without white to balance it

out, colors would be overwhelming to the
viewer and would work against the serious,
professional nature of your message.

Working with third parties

If you work with third parties in creating
communications, make sure that they know
the color rules before they run off in their own
direction. If you are receiving “free” services,
remember that a free communications piece
that works against your brand is not worth
the price.

When reviewing color use on any Dress for
Success communication, the ultimate test
of whether a piece “feels” like it belongs in
the Dress for Success family will be up to
you. Think of other brands with strong color
presence (Coca-Cola, Goldman Sachs,
Tiffany, etc.). Although Coca-Cola produces
ads across the entire media spectrum, they
never compromise their signature colors and,
in many cases, they create materials that
celebrate their colors.

Breast cancer organizations have done a great
job in branding the color pink. As a result,
affiliates should stay away from pink — most
people automatically associate it with breast
cancer. Be aware of other highly visible
organizations in your community that rely
heavily on particular colors.

Color in printed communications

For the majority of Dress for Success’

printed communications (brochures, invitations,
fundraising materials, administrative documents,
etc.), black and the logo red color are the
foundation of the color palette. Although the
expanded color palette includes additional
accent and fill colors, Dress for Success red
should be used as the primary color across

all pieces, and also used to create emphasis in
text and graphics.

Consistent use of red and black as our primary
colors in our printed communications helps us
create:

Consistency: By limiting color choices to a tightly
defined color set, materials will have an inherent
affinity with other Dress for Success pieces and
will be more interchangeable with others.

Cost effectiveness: Limiting color choices to
a simple palette helps save on production
costs (two-color printing versus four-color
process printing) and makes it easier to
maintain production quality.

Professionalism and efficiency: Although
full-color printing only costs a little more to
produce than two-color printing, full-color
printing may be perceived to be too extravagant
for a not-for-profit, could distract from the
seriousness of your message, and might
create a less-than-professional image with your
audience. Even if printing in four-color process,
restrain your color use to the brand colors to
create the maximum branded impact and to
keep your reader focused on your mission.
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Using Color, cont.

Color in desktop printed
communications

Although the capacity to print full-spectrum
color is available, the use of color in Microsoft
Word, PowerPoint and other desktop software
should respect the color palette rules as
outlined above.

When creating documents for print via ink-jet
and laser printers, reserve Dress for

Success colors for small but intensive areas
on the most prominent pages, using the
vibrancy of the red to create emphasis and
grab the reader’s attention. Avoid painting
the page in color, and do not use colors that
are not part of the Dress for Success palette.

Dress for Success Design Guidelines v1.0 22



TYPOGRAPHY
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Primary Typeface: Alternate Typeface:

Futura Bold BT — Headline Font Verdana Regular Bold — Headline Font
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789 abcdefghijklmnopqrstuvwxyz 0123456789
Futura BK BT — Body Copy Font Verdana Regular — Body Copy Font
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789 abcdefghijklmnopqgrstuvwxyz 0123456789

Futura Italic BT Italic Verdana Italic

ABCDEFGHIUKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789 abcdefghijkimnopgrstuvwxyz 0123456789

Primary Typeface: Futura BK BT

Affiliates should use one font, Futura BK BT, on all materials. Verdanais the secondary Consistent use of a typeface can
typeface. If an affiliate does not have access to Futura BK BT, Verdana can be pe as important as your logo in
substituted and used as the primary typeface. creating a brand image.

. %
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IMAGERY
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Sample Images

The above sample images exemplify our mission and messages. Use these as

examples when you’re choosing images for your marketing materials. Keep in
mind how these images reflect our mission and our clients:

Dress for Success = Empowerment / Motion / Professionalism

Images of successful clients help
move our mission forward.

J
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Selecting and
Using Images

Images used in the Dress for Success brand
focus on strong, professionally dressed women
in motion, and should realistically reflect the
age and demographics of our clients.

While images of the actual women we serve
are always preferred, they may not be
available — or, in some cases, it may not be
prudent to include them. Stock photos may

be used, provided that they fit with our mission
and the messages that we are trying to convey.

Strong / Empowered / Real

Imagery should reinforce the organization’s
mission to help women effect positive change
in their lives and empower themselves through
careers.

Look for images of women who:

e exude confidence and have an inner glow

e are in motion (climbing stairs or leading
the discussion)

Avoid images of women who:
e appear to be too young
e are clearly subservient to others in
the image
e are situated in silly or demeaning poses
e are static, still or not otherwise in motion

The intranet contains stock photos that are for
use by all affiliates. Instructions regarding the
credit to include when using the images are on
the intranet as well.

Many of the photos on our Web site were
purchased by Dress for Success Worldwide

to be used there. We do not own these photos
and cannot transfer or share them with
affiliates for use on their own sites.

Focus on the Women, Not the Clothes

Do not use a hanger as an image (at least in
the United States). The pro-choice movement
in the United States has used the hanger as a
symbol of the days of “back alley” abortions.
In addition, your images should be of women
— not of racks or piles of clothing.

Images and Color

There is a perceptible difference between a
color image and the same one in black and
white. Using black-and-white imagery has a
number of tangible benefits, including:

Gravity: Black-and-white imagery is generally
considered to be more thought-provoking than
color imagery and is used to represent serious
issues and causes.

Production Ease: Translating images from a
variety of sources — professional, stock,
donated and snapshots, to name a few — to
a single color format helps bring disparate
images into a common style.

Focus: With black-and-white imagery, viewers
are more apt to focus on the subject and not
the color of the image, thereby neutralizing
distracting stylistic color details and letting
the brand colors shine through.

Images in Printed Communications

Black-and-white images best help increase
the gravity and mood of our printed
communications, and don’t distract from
the primary brand color. Also, black and
white maximize print cost efficiency,
quality and ease of printing.

Duotones of images are generally not
recommended — unless they help the image
gain a more contemporary feel. In general,
applying a brand color overall to a black-and-
white image may make it look too creepy
(red and black), antique (tan and black) or
depressing (gray and black). Use colors for
accent, not to artificially color an image.

Understanding Image Licenses

Royalty-free images are purchased
once (about $50 to $300 per image) and
can be used as many times as needed
and in any media. All stock images MUST
be royalty-free, or free, in order for the
entire Dress for Success community to
maximize the value of the image. We
encourage all affiliates and their vendors
to purchase images and respect the
license terms.

Rights-managed images need to be
purchased for every marketing piece in

which they are used. Costs for rights-managed
images run from $500 to $1,000 (or more)

per use and are calculated on distribution and
time frame. Misuse of rights-managed images
can result in significant contract violation fines
and copyright violation penalties.
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Selecting and
Using Images,
cont.

A warning about using images from
an unknown source

NEVER download images from the Web for

use in materials without knowing the source
AND securing rights for use. Misuse may result
in fines and/or copyright lawsuits. Dress for
Success does not condone using images that
do not respect the creative partner’s license
concerning the use of the image.

Design and production vendors may purchase
only royalty-free images for use in Dress for
Success materials or may create original artwork.

Original Photography

We encourage you to commission original
photography, using real images of our clients,
events and facilities.

Where possible, engage a professional
photographer (at reduced or pro bono rates)
to maximize the quality of the images. Note
that you MUST secure rights from those
shown in the images in order to reuse

the images on marketing and fundraising
materials. This type of agreement is called a
“model release” and is a broad agreement that

confirms that the model knows where,

how, and by whom the image will be used.

If no pre-agreement exists, it exposes Dress
for Success and its affiliates to possible legal
action and/or recall of materials in which the
photographs are used. Sample model release
forms can be found on the Internet or supplied
by the photographer.

At large events, post signs at the entrance
that will notify the attendees that a photographer
(still film and/or video) will be working on
behalf of Dress for Success and that they
should notify the organizers if they do not
wish to have their image used.

TIP! Keep brightly colored fluorescent dot
labels on hand at those events and mark
the name tags of anyone who does not wish
to have their image used. This visual key
will help the photographer avoid taking that
person’s photo and will later help designers
and others avoid using an inappropriate
image should one get mixed in with the
overall shoot.

In all cases, respect our clients’ privacy by
securing model releases and notifying clients
whenever their photos may be taken for possible
reuse. If they decline to have their photo taken,
please respect their wishes. Overall, you'll

find that by giving attendees the option of not
having their picture taken, you’ll have much
more cooperation than dissent.
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MESSAGING PLATFORM

The mission of Dress for Success is to promote the economic independence of disadvantaged women by providing professional attire, a network
of support and the career development tools to help them thrive in work and in life.

KEY MESSAGES

1. Dress for Success is Going Places.
Going Strong.

2. Dress for Success empowers women to
continually shape their own destiny —
transforming themselves, their families
and their communities.

SOUND BITES

e Dress for Success is united globally by
a common aspiration that has created
a movement.

e With every successful client, new
volunteer or donor, we grow our ability to
help more women.

e By helping a woman succeed, we are also
helping her children succeed.

e We help women thrive in work and in life.

e The women we serve become self-actualized
and mentors to other women.

e The women we serve are future leaders of
our communities.

PROOF POINTS

e Since 1997, Dress for Success has served
more than 550,000 women.

e Dress for Success has more than 110
affiliates worldwide, with 7-10 new affiliates
projected to open per year.

e Dress for Success has added new programs
in recent years, including the Going Places
Network, the Financial Literacy Program, and
the Health and Wellness Program.

e 75% of PWG members have retained their
jobs after one year.

e PWG also addresses issues outside the work
environment, including financial literacy,
continuing education and others.

e Our annual Success Summit provides advanced
leadership training to approximately 110
women each year. These women then lead a
community action project in their cities.
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MESSAGING PLATFORM, cont.

KEY MESSAGES

3. Dress for Success provides much more
than suits.

4. Our clients are a diverse group of
women who have faced a variety of life
challenges and are seeking employment
and self-sufficiency.

SOUND BITES

e We “dress” women on the outside and the
inside for their professional journey.

e The suit is just the beginning of how we help
women thrive in work and in life.

e We provide women with clothing, confidence,
career development and a network of support.

e We give women the confidence and the
practical skills to succeed in today’s workplace.

e Our clients want the chance to get back into
the workforce and become independent.

e The women we serve come from all walks
of life and are looking for an opportunity to
prove themselves.

PROOF POINTS

e Dress for Success provides each woman with
one suit when she has a job interview. All Dress
for Success affiliates provide this service.

e Before coming to Dress for Success, more
than 55% of clients have never owned a suit.

e When a woman lands a job, she returns to
Dress for Success for up to a week’s worth of
business-appropriate separates.

e At 68 Dress for Success affiliates, during the
“second suiting,” a woman also receives an
invitation to join the Professional Women's Group,
our career development and networking group.

e The Career Center at 80 affiliates provides

access to job search tools and resources.

The Going Places Network at 60 affiliates

helps unemployed and underemployed

women gain professional skills, accelerate
their job search and build confidence.

e Some Dress for Success affiliates also
offer career fairs, mentoring, and other
employment retention services.

e More than 70% are single mothers, raising
an average of 2-3 children.

e Represent all ethnicities and races: 39%
African American; 23% Caucasian; 12%
Latina; 2% Asian.

e More than 60% are ages 18-38 and 10%
are 46 or older.

e 100% lived under poverty level prior to
coming to Dress for Success.

e Clients come to Dress for Success by
referral from more than 3,000 nonprofit
organizations, including domestic violence
agencies, homeless shelters and job training
programs, among others.
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MESSAGING PLATFORM, cont.

KEY MESSAGES

5. We are a global organization.

6. Our supporters include corporations,
foundations and individuals — men
and women — who are committed to
empowering women so they can achieve
economic independence.

SOUND BITES

e The mission of Dress for Success has
global relevance.

e Journalists, politicians, media and academics
are increasingly placing emphasis on women'’s
rights and circumstances worldwide.

e Our supporters know that an investment
in Dress for Success is an investment in a
woman'’s future.

e Our supporters know that Dress for Success
programs get results and have a real impact
on women.

PROOF POINTS

e Dress for Success has 113 affiliates in 10
countries: U.S., UK, Canada, New Zealand,
Poland, Mexico, Australia, Jamaica, the
Netherlands, and Ireland.

e The Dress for Success model translates
across geographies because of the
universal desire of women to become
self-sufficient and independent for
themselves and their families.

e Dress for Success Worldwide has more
than 150 corporate sponsors.

e More than 15 foundations support
Dress for Success Worldwide.

e The Dress for Success network includes more
than 5,000 volunteers.

e We have garnered strong support from
influencers in corporate and public arenas.

e There are many ways to contribute to
Dress for Success, including volunteering,
and giving nearly-new professional apparel,
in-kind donations, monetary contributions,
and more.
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